Good afternoon ladies and gentlemen.  Today’s debate is whether or not Digital Rights Management, or DRM, should be implemented in future technology.  With increasing dependence on digital data storage it is becoming harder to protect the interests of copyright holders.  Digital Rights Management is a technology that protects digital files, controlling access and copying of data.  Digital Rights Management is already implemented in products such as computer games and audio CDs.  Many modern computer games have copy protection measures such CD Keys, a unique key required to run the game.  Many audio CDs can not be read in computer CD-ROM drives, with a Celine Dion album released in 2002 by Sony records can crash a user’s computer if the disc is insert into a CD-ROM Drive.  The Digital Millennium Copyright Act of 1998 is a law designed to increase copyright holder’s rights.  The DCMA created penalties for the creation and distribution of Digital Rights Management circumvention tools that would enable users to freely copy copyrighted information.
Digital rights management and copy control systems can create serious threats to privacy, open source software development and the fair use of copyrighted content.  Some Digital rights management technologies have been developed with little regard for privacy protection.  Generally, users can access copyrighted content via systems such as the internet with little effort.  Most websites freely provide the content with little protection methods, usually there will be a message with the copyright statement.  Digital Rights Management will raise security on copyright protection methods by preventing anonymous access of content.  The Digital Rights Management systems will usually require the user to reveal his or her identity to access protected data, possibly leading to a standard practice where content owners require all purchasers of media to identify themselves.  Linking personally-identifiable information to content may result in price discrimination, the practice of selling an item at different costs to different consumers, enabling content owners to control access to content, and also adjust the price of content based on the consumer’s identity.
Hollywood movie and record labels are advancing a three tier legal attack on piracy.  The first tie7 is to simply sue or otherwise use existing laws to intimidate companies or individuals they feel are engaging in piracy.  The second tier is to pass more restrictive laws such as the Digital Millennium Copyright Act so that the attempt of circumventing content protection becomes illegal.  The third tier is to get anti-copy hardware and software integrated into PC and consumer electronics.
As a part of the Digital Millennium Copyright Act, new legal protections were placed into law combating the anti-circumvention of copyright protection systems.  In the 4 years since the DCMA became a law consumers have benefited and there are now more choices for consumers as a result of the protection it secures.  DVDs would not have been placed on the market if the producers or studios could not use a Digital Rights Management technology such as Content Scrambling System, or CSS.  The first DVD players were sold in the United States in 1997.  In less than 5 years over 30 million DVD players have been sold in the United States alone.  

The need for digital rights management has created an entirely new sector within the technology industry.  While Digital Rights Management is often portrayed as a battle between hi-tech and Hollywood, the two have symbiotic relationship.  Copyright owners are dependant upon the tech companies for protection of their creations.  Similarly, these tech companies have no reason for being without the copyright owners.
Microsoft brings a balanced perspective on Digital rights management, with their flagship DRM technology being Windows Media Rights Manager, which lets content owners deliver music and video online in a cryptographically secure format.  Windows Media Rights Manager has been deployed on a worldwide basis for about 3 years as a part of Windows.  Hundreds of companies have partnered with Microsoft to deploy Windows Media Rights Manager, providing services such as secure online video-on-demand services, receiving content from Universal Pictures, MGM, Warner brothers and other leading film studios.  
Essentially, the Digital Rights Management battle is a double edged sword. On one side is the freedom of the end users.  Eliminating anonymous access to content will force many users to reveal their identity to retrieve data.  On the other side is the security of copyright owners.  Each time a copyright owner releases content without the protection of Digital Rights Management, sales are lost due to pirating. Until a system is worked out to allow for both parties to be happy, there will always be debate in this topic.  Now for the first speaker of the affirmatives, Mr Will Poole, Vice President of Windows New Media Platforms Division.
