
   The Australian National University Student Newspaper. 1948 - 2008

2008
ADVERTISING 
PROSPECTUS
Woroni offers your organisation consistent and 
exclusive access to one of the largest consumer 
markets in Canberra and future employees who 
rank among the most qualified graduates in 
Australia. 

The Australian National University is Australia’s 
first ranked university and contains a trend-
setting student population that spends well in 
excess of $140,000,000 annually.

For 2008 Woroni will be published as a full 
colour tabloid-size newspaper with broadened 
coverage of local news, sports, arts, culture, 
politics, opinion, science, music, film, books, 
careers and leisure.  

Woroni delivers 6,000 - 10,000 eyes fortnightly.

Editors:   	 Tully Fletcher (0414 747 797)

		  Robert Wiblin (0401 242 877)

Advertising:	 Jitwam Sinha (0408 162 191)

Email:     	 woroni@anu.edu.au

Phone:    	 +61 02 6125 7546
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Not all stormy weather 
for School of Music
Bradley Kunda
Music Correspondent

The School of Music is running 
$1.5 million over budget as a 
result of under enrolment and 
staffing costs. The ANU is work-
ing closely with the School of 
Music to determine a resolution, 
which may include restructuring 
the school and fractionally ap-
pointing staff 

Among the reasons for the de-
cline in enrolment is the School’s 
current orchestral model. The 
model requires that every sec-
tion of a symphony orchestra be 
represented by the staff and their 
departments – an increasingly 
difficult task. “[This] orchestral 
model causes the problem…be-
cause…you’ve got to keep this 
span [of instruments]”, says ANU 
Vice-Chancellor, Professor Ian 
Chubb. “Students don’t want to 
study classical instruments any-
more in the same numbers they 
used to, [which is] pretty well a 
national and even a worldwide 

phenomenon”,. Further, the 
cost of paying staff to maintain 
this situation is unsustainable. 
“[Staff] were appointed at a very 
senior level: senior lecturer lev-
el…that situation has never been 

changed, so with an escalation 
of staffing costs, that has abso-
lutely just blown a huge hole in 
the budget”, says Head of School 
Professor John Luxton. “Staffing 
costs…committed all the budget”. 

Estimated costs for 2008 include 
$4.05 million in staff salaries and 
$1.05 million in operational ex-
penses, yet the School generates 
an income of only approximately 
$3.7 million. 

The ANU is currently in the 
process of administering private 
interviews between School of 
Music staff and Human Resourc-
es to generate a resolution in 
line with staff expectations and 
needs. “It was a question of what 
they could do to help themselves 
too because we can’t do every-
thing for them, just as we don’t 
do it for physics and history”, says 
Professor Chubb. On the cards 
is the notion of abandoning the 
orchestral model and appointing 
staff on a fractional basis. “One 
of the things that will have to be 
discussed is more flexibility of 
appointment, said Luxton. “This 
one-to-one teaching is incred-
ibly expensive.” According to 
Pro-Vice Chancellor (Research) 
Professor Mandy Thomas, the 
factors that will be taken into ac-
count extend beyond just student 
load. “There are other factors…
looking at [each staff member’s] 
overall contribution to the Uni-
versity, so they often teach not 
just their instruments but, for 
example, they take classes…with 
small ensembles, or they are also 
making performances… so all 
Continued page 3 

Charles Prestidge-King
News Editor

Scaffolding covers Llewellyn Hall, damaged after last year’s hailstorm Charles Prestidge-King

farism as doing as much harm 
today as the paternalism of the 
past. He said a lack of hope and 
constructive work were more 
damaging to indigenous com-
munities than a pure lack of gov-
ernment funding.

In reply to Woroni’s request 
for the reason the Coalition’s 
imposed special laws regarding 
drugs and behaviour on Indig-

enous Australians above those 
imposed on everyone else he 
stated that varied social situa-
tions could demand different 
legal solutions, then pointed out 
the acute lack of police in Indig-
enous communities. A lack of 
government funding, perhaps? 
It must be something of a libera-
tion for a man like Abbott to be

Continued page 8.

McKew visits ANU: basks in immense popularity
Robert Wiblin
Editor

out expecting an entertaining 
night filled with powerful and 
once-powerful politicians. Tony 
Abbott opened with the most 
straight talking speech cum
standup comedy routine of the 
night. He began by saying that 
university was as much about 
values and ideals as getting a job 
then accepted the symbolic value 
of the apology but derided wel-

Despite the short notice that 
the angel of Bennelong would 
be descending from on high, 
the word blew across campus 
as fast as blooming fluff and the 
ANU Refectory quickly packed 
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It’s Gough
Whitlam demands health centralisation and lambasts the University for 
conferring an honorary degree on Singaporean autocrat Lee Kuan Yew.

Tully Fletcher
Editor

Former Prime Minister Gough 
Whitlam used the Commence-
ment Speech at Bruce Hall last 
Friday to reiterate his concern 
over the conferring of an honor-
ary Doctorate of Laws on former 
Singaporean autocrat Lee Kuan 
Yew and call for a complete fed-
eral take-over of the Australian 
health system.

“Since Chifley’s 1946 referen-
dum the National Parliament has 
had the power to provided ‘phar-
maceutical, sickness and hospi-
tal benefits, medicial and dental 
services’ Mr Whitlam said.

“It is clear that the National 
Parliament has the power and 
can accept the responsibility to 
provide all health services”

In March last year, amid up-
roar from the College of Law 
and protests from students, the 
University Council conferred an 
honorary Doctorate of Laws on 
Lee, who was Prime Minister of 
Singapore from 1959 until 1990 

and is accused of tranforming 
the former British colony into an 
effective dictatorship. Lee con-
tinues to be a member of cabinet 
in the role of ‘Minister Mentor’. 
His son Lee Hsien Loong is the 
current Prime Minister.

Mr Whitlam told Bruce Hall 
residents and guests that that he 

had ‘mixed feelings’ about the 
conferral and recalled a conver-
sation that he had with Lee at 
the Commonwealth Heads of 
Government meeting in 1973. 
He noted that Lee had made a 
unique contribution to political 
science and governance.

“You are the first political lead-

er to use the Westminster system 
to create a one-party State out of 
a democracy” Mr Whitlam said 
at the time, to a cold reception.

Many at the University felt 
that the conferral was an unprin-
cipled move designed to boost 
relations between the Singapor-
ean government and the ANU.

Mr and Mrs Whitlam dine at the High Table at the Bruce Hall Commencement Heather Webster

Death of 
DC++
David McGill
Halls and Colleges

At midnight on the 6th of March 
a collective groan could be heard 
across the ANU campus as traffic 
on the student file-sharing net-
work ceased. The inter-college 
broadband network which the 
University’s Division of Informa-
tion (DOI) have refered to as the 
‘student entertainment network’ 
has operated on campus in vari-
ous forms for several years.

Following enquiries from a 
number of organisations the 
University’s legal department has 
ordered the network commonly 
referred to by students as “DC” 
to be disbanded. Sources close 
to the network’s administrators 
have told Woroni that DOI may 
have been aware of the network 
for some time and has only been 
prompted into action following 
recent enquiries from outside 
the University. 

Allan Williams, Head of DOI 
Systems and Desktop Services 
told residential communities 
that DOI “have received notifi-
cation from the Music Industry 
Piracy Investigation organisation 
(MIPI) ... ANU takes the issue of 
copyright infringement  serious-
ly and has begun an investigation 
into the concerns raised.”

Canberra could be more accommodating
Robert Wiblin
Editor

The accommodation crisis con-
tinues to be the issue of greatest 
concern to people across cam-
pus, with many students strug-
gling to find an affordable place 

to sleep.
Many international students 

arrived in Australia with no-
where to live and spent their first 
few weeks house-hunting at the 
International Education Office.  
The office, while not officially 
an accommodation service, has 
been finding students temporary 

accommodation at the YHA and 
elsewhere, providing internet ki-
osks for house-hunting, and ran 
an accommodation workshop 
for around 50 students, includ-
ing writing reference letters for 
those who needed them.  Ac-
cording to ANUSA International 
Officer Junde Li most students 

have now found a place to live, 
although prices have often been 
above expectations. Some inter-
national students have required 
encouragement to consider liv-
ing in shared houses, a foreign 
notion to students from some 
nations. One international

Continued Page 2
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Freshly minted first-year students can brighten up any musty lecture hall Marija Taflaga

A new year, a new federal govern-
ment, a new Woroni. 

Welcome to our new first-years; 
welcome back seasoned students; 
and welcome to the O-Week Special 
Edition of our sixty-year old student 
newspaper. 

Woroni has been published in 
many different forms over the past 
few decades, but for its sixtieth year 
it returns to its roots as a tabloid 
newspaper of (relative) substance. 

Our goals are increased circu-
lation, enhanced relevance and a 
more informed student community. 
We hope that this change will be the 
first step on the path to living up to 
the example set for us by the news-
papers of the other great universities 
of the world.

We were elected on the promise 
to aspire to the exceptional quality 
of The Harvard Crimson, the Yale 
Daily News and Cambridge Varsity. 
Now for the hard part - we actually 
have to deliver!

Without sacrificing the paper’s 
irreverent style, we will try to raise 

Tully Fletcher 
Robert Wiblin 
& The Woroni Team

Woroni’s golden age returns: a post-war edition Woroni Archives

O-Week no Shambles
Sham Sara
ANUSA Social Officer
Jo McIntosh & Tom Galvin
O-Week Directors

Welcome to O-Week ‘08: Born 
in the ‘80s! Let me start by say-
ing that ANU O-Week 2008 is 
the envy of the entire country 
(no seriously, it is). People from 
universities all across Australia 

have been contacting us to say 
just how jealous they are that the 
students’ of the ANU have such a 
fantastic week planned for 2008. 
So rule number one is get out 
there and make the most of it!

Born in the ‘80s is about se-
quined tops, fluoro colours, 
shoulder pads, cassette tapes, 
boom boxes and very bad hair. 
The 80s was the era of Michael 
Jackson, Cindi Lauper and Ma-
donna (when she was hot). So 

what better way to begin 2008 
than by taking a trip down mem-
ory lane and celebrating the de-
cade of our birth, especially since 
next year’s first years will be born 
in 1990! Kids, get out to Supre 
and Target and buy them out 
of bright clothes and ‘80s gear. 
It’s about time the ANU set the 
scene and showed universities 
around Australia how to party!

O-Week is jam-packed Con-
tinued page 2

the standard of news, entertain-
ment coverage, commentary and 
debate to the point where the Edi-
tors are (hopefully) overwhelmed by 
interest in writing for Woroni, rather 
than underwhelmed by its absence. 
We’ve already secured a large and 
talented team of sub-editors and 
writers for 2008, and we hope that 
you’ll enjoy their essential guide to 
O-Week events, useful advice for 
starting your university life and an 
introduction to our Students’ Asso-
ciation, halls and colleges and clubs 
and societies. 

The first real edition for the year 
will be published next Thursday (28 
February). It will include dedicated  
news, features, opinion, essays, arts 
and culture, science and sports sec-
tions.

Throughout coming editions 
Woroni will report on many issues 
of interest, including teaching qual-
ity, the new Hall alcohol regime, 
undergraduate accomodation and 
federal higher education policy.

Now published in tabloid full-
colour, Woroni will appear on cam-
pus every second Thursday during 
teaching periods. Please read, pass 
it on to someone else, and recycle 
when done!
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WHY ADVERTISE WITH WORONI?
Students are a difficult market to reach. They rarely watch commercial television, listen to commercial 
radio or read mainstream tabloid newspapers. ANU students are more likely to read The Australian or The 
Age than The Canberra Times. As a market, students base their spending decisions on fashion, word-of-
mouth and direct and well-targeted local advertising. Only Woroni can offer your organisation consistent, 
direct and exclusive exposure in a medium tailored to ANU students.

In 2008 Woroni will be published fortnighty in traditional tabloid newspaper format. It will offer a diverse 
content package aimed at a broad audience. Unlike most other student publications, our writers and editors 
recieve honoraria for their work - ensuring high content standards. Both the hardcopy and online editions 
of Woroni carry university news, opinion, essays, events, gossip, cartoons, humour, sports, science, 
health, arts, music and book/film/music reviews. No matter what product or position your organisation is 
advertising, there’s a perfect place for your ad in Woroni.

MARKET PROFILE - CONSUMERS
Many Australian students do it tough and students at the Australian National University are no exception. 
However, the Australian University Student Finances Survey (Universities Australia 2006) indicated that 
the average Australian undergraduate student spends $17,390 per annum. That figure includes an average 
discretionary expenditure of $4,000 on entertainment and holidays. With 8,000 undergraduates and 4,000 
postgraduates and ACT incomes well above the Australian average, the ANU offers a market well in 
excess of $140,000,000. Our undergraduates have a discretionary spending power of $32,000,000. 

Students are key consumers of rental accomodation, food, alcohol, computers, software, clothing, 
homewares, domestic and international travel, textbooks, mobile phones, medical services, MP3 players, 
live and recorded music, cinema, theatre, sports goods, bicycles and second-hand vehicles. 

Our trend-setting readers are also only two to four years away from graduate employment and most will 
become well-educated consumers with high levels of disposable income. Woroni can give your organisation 
a head-start in one of the most valuable marketplaces of the future.

MARKET PROFILE - EMPLOYEES
The influential Times Higher Education Supplement consistently ranks the Australian National University 
as the best university in Australia and the 16th in the world. It has a world-class reputation for research, 
a high staff-student ratio and thriving academic and cultural community. The ANU has seven academic 
Colleges: Arts and Social Sciences, Asia and the Pacific, Business and Economics, Engineering and 
Computer Science, Law, Medicine and Science.

ANU graduates are ambitious, exceptionally educated, innovative and extensively courted by public and 
private sector employers in Australia and overseas. Advertising in Woroni will give your organisation an 
edge in this unrivalled graduate market.

Woroni is the publication of the ANU Students’ Association and is in part funded by the Australian Na-
tional University.



HARDCOPY ADVERTISING RATE
Our current advertisers will notice changes in rates and format for 2008. Woroni’s printing arrangements 
have been reconsidered and the newspaper will now be published in tabloid full colour. As a result we will 
no longer offer discounted advertising in black and white, but can offer full colour at a substantially reduced 
rate on previous years. As of 25.3.2008 these are the official rates.

The hardcopy edition of Woroni is published in five-column tabloid newspaper format  with a 26 x 37.5 cm 
printable area on each page. A publication comparable in size and layout is The Financial Review.

For advertisement width, column intervals are at 4.8 cm, 10.1 cm, 15.4 cm, 20.7 cm and 26.0 cm.

Advertisements are charged at a per column centimetre rate of $6.60 AUD (inc. GST). The following 
formula can be used for calculations: No. of Columns X Height (cm) X $6.60 = Price

The table and diagram below show the dimensions and prices of some standard advertisements. 

Size Width Height Columns Price (inc. GST)

Full Page 26.0 cm 37.5 cm 5 $  1090.00

Half Page 26.0 cm 18.75 cm 5 $   618.75

Third Page 26.0 cm 12.5 cm 5 $   412.50

Three Column Sq. 15.4 cm 15.4 cm 3 $   304.90

Banner 26.0 cm 5.0 cm 5 $   165.00

One Column Sq. 4.8 cm 4.8 cm 1 $     31.70

A 12% discount applies to full page advertisements and purchases for three or more consecutive issues.  
A fixed price of $500 (inc. GST) applies to banner advertisements (26 x 5 cm) on the front and back pages. 
Contact us to negotiate pricing on inserts and advertising on our website and Facebook.

For a quote tailored to your needs please contact our office on +61 02 6125 7546 or woroni@anu.edu.

2008 ADVERTISING DEADLINES
Advertisements must be submitted by 5pm on the relevant date below.

Deadline Published Deadline Published

6 February 18 February (O-Week) 23 July 31 July

18 February 28 February 6 August 14 August

5 March 13 March 20 August 28 August

19 March 27 March 3 September 11 September

2 April 10 April 17 September 25 September

30 April 8 May 8 October 16 October

14 May 22 May 22 October 30 October

28 May 5 June

FORMAT AND SUBMISSION
All advertisement bookings and submissions must be made by email to woroni@anu.edu.au. Your 
request must include a contact name, postal address for invoice, phone number and required size. The 
image file for your advertisement should be high resolution, in jpg or pdf format and exact size for accurate 
placement.


